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Welcome to the introductory guide on digital signage for C-store owners. This white paper delves into the
world of digital signage, exploring its definition, benefits and how it can transform your convenience store.
Whether you are new to the concept or looking to upgrade your store’s visual communication, this white
paper will provide you with an understanding of digital sighage and its potential to generate new revenue
and modernize your customer experience.

What is Digital Signage?

Digital signage refers to the use of electronic displays, such as LCD, LED, or
projection screens which showcases dynamic content such as images, videos
and interactive information. Unlike traditional static signage, digital signage According to a report by

offers a dynamic and engaging platform for communication. MarketsandMarkets, the
digital signage market is

projected to grow from
16.3 billion USD in 2020

C-store owners can strategically place these digital displays throughout their
stores to promote products, share information and engage customers in real-
time. Digital signage can take various forms, including standalone screens,
video walls, interactive kiosks and menu boards. These displays can be
controlled remotely, allowing for easy content management and updates.

to by
2026, showcasing the

increasing adoption of
Digital signage technology has advanced significantly, allowing for interactive this technology in various

features such as touchscreens and sensors that enable customers to interact sectors, including retail.
with the content. This interactive aspect adds an extra layer of engagement
and creates memorable experiences for customers.

Benefits of Digital Signage for C-Stores
Enhanced Customer Engagement

Digital signage captivates the customers’ attention with vivid visuals, motion graphics and dynamic
content, creating an immersive shopping experience. Engaging content can include promotions,
advertisements, news updates, social media feeds and entertaining videos. By capturing the customers’
attention, digital signage helps increase dwell time, boost impulse purchases and create a lasting brand
impression.

In addition to visual appeal, digital signage can also incorporate audio elements, such as background
music or audio cues, which further enhance the customer experience. The combination of visually
striking displays and complementary audio can create a multi-sensory environment that leaves a lasting
impact on customers.

Real-Time Updates and Targeted Messaging

One of the greatest advantages of digital signage is its ability to deliver real-
time updates. C-store owners can instantly modify content based on inventory
changes, pricing updates, or promotional campaigns. This flexibility ensures
that customers receive accurate information at all times, leading to increased A study by InfoTrends

customer satisfaction and improved operational efficiency. found that digital signs

Moreover, digital signage enables targeted messaging. By understanding celeleE Sl

your customers’ preferences, you can tailor content to specific demographics
or even personalize messages based on the time of day. For example, you
can promote breakfast items in the morning and highlight snack options in
the afternoon. This customization helps drive engagement and makes your
customers feel valued and understood.

rate of a message by

emphasizing the
effectiveness of timely and
targeted content.
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Revenue Generation and Upselling Opportunities

Digital signage allows C-store owners to generate additional revenue streams
through advertising partnerships. By allocating advertising space on your
digital displays, you can showcase relevant ads from local businesses, According to a Nielsen
suppliers, or brands. These partnerships not only provide a new income source study, stores that

but also creates a win-win situation by promoting products or services that utilized digital signage

complement your offerings. experienced up to a
increase in sales

compared to stores
without.

Moreover, digital signage enables upselling opportunities by highlighting
add-on products or promoting limited-time offers. Eye-catching visuals and
persuasive messaging can effectively influence customers’ buying decisions,
leading to increased sales and average transaction value. For instance,
displaying a “Buy One, Get One Free” promotion on the digital signage near
the checkout counter can encourage customers to add more items to their purchase.

Data Collection and Analytics

Digital signage can also be equipped with sensors and cameras that collect valuable data on customer
behavior. By tracking metrics such as customer traffic, dwell time and engagement rates, you can gain
insights into customer preferences and optimize your marketing strategies. This data-driven approach
helps you make informed decisions about content placement, promotions and product placement,
ultimately improving the overall customer experience and maximizing sales.




Best Practices for Implementing Digital Signage
Define Objectives and Target Audience

Before implementing digital signage, establish clear objectives and identify
your target audience. Determine what you want to achieve with your
displays, whether it is increasing sales, enhancing the customer experience,
or communicating specific information. Understanding your audience’s
preferences and needs will help you create content that resonates with them.

Content Strategy and Design

Develop a comprehensive content strategy that aligns with your objectives
and target audience. Create visually appealing content that effectively
communicates your messages. Use high-quality images, videos and
animations that reflect your brand identity. Remember to keep the content
concise, informative and visually engaging to maximize its impact.

Consider incorporating interactive elements into your content strategy, such
as quizzes, polls, or games, to further engage customers and encourage
participation. This interactivity not only captures the customer’s attention but

also provides an opportunity to gather valuable feedback and insight from your

audience.
Placement and Display Management

Strategic placement of digital signage is crucial. Identify high-traffic areas
within your C-store, such as entrances, checkout counters and aisles, where
displays will attract maximum attention. Ensure that the screens are properly
positioned and not obstructed by shelves or other objects. Consider the
viewing angles and distances to optimize visibility and legibility.

Regularly monitor and maintain your displays to ensure optimal performance.
This includes checking for hardware issues, updating software and content
and addressing any technical glitches promptly. By keeping your digital
signage in good condition, you can provide a seamless and consistent
experience to your customers.

Analytics and Optimization

Leverage analytics to measure the effectiveness of your digital signage
campaigns. Track metrics such as impressions, engagement rates, conversion
rates and sales uplift to gain insights into customer behavior and content
performance. Use these insights to optimize your content strategy and
continually improve the impact of your digital signage.

Experiment with different types of content, layouts and messaging to
determine what resonates best with your audience. A/B testing can be an
effective approach to compare the performance of different variations and
identify the most successful strategies. Continuously refine and adapt your
content strategy based on the data collected to ensure long-term success.

www.hughes.com

White Paper | Unveiling the Power of Digital Signage for C-Store Owners

According to a RetailWire
report, digital signs
positioned at the point
of decision-making can
influence up to of
purchases.

An Accenture report
indicates that businesses
using data analytics for

decision-making are
more likely to make
faster decisions.
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Conclusion

Digital signage has emerged as a powerful tool for C-store owners to enhance
customer engagement, drive sales and improve the overall store experience.
By utilizing dynamic displays, interactive features and strategic content
management, C-stores can differentiate themselves in a competitive market
while providing value to their customers.

A survey by Intel
highlighted that
of shoppers say digital

displays can change
Implementing digital signage in your C-store unlocks immense potential to what they decide to

revolutionize your business. From captivating visuals and real-time updates buy because relevant
to targeted messaging and revenue generation opportunities, digital signage information is served
offers a versatile platform to communicate and connect with your customers. close to the point of

Stay ahead of the curve in the digital era by embracing the power of digital purchase.
signage. Create captivating visuals, deliver personalized messages and make

a lasting impression on your customers. Embrace this technology and watch

your C-store thrive in the dynamic retail landscape.
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